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Foreword

It’s been more than two years since the outbreak of the COVID pandemic in March 2020, which was
also the time when TMO launched the first edition of the China Cross-Border Health Supplements
Data Pack. As a consequence of the pandemic, the consumption of health products has seen a large
upswing.

Products that can enhance immunity, replenish physical strength are no longer popular just among the
older generation, the younger generation are also flocking to them in their droves. The products with
beautifying effects are popular among them.

As these consumer behaviors have become more popular, we have observed changes in the structure
of product data from Taobao’s family of eCommerce platforms (including Taobao, Tmall, Tmall Global,
and Tmall Supermarket). If previously classification was ingredient-based (such as Vitamin A,B,C), it
has now shifted to a consumer-centered one, reflecting usage scenarios. For example, Vitamin C is
now classified as Immunity Boosting Supplements, and Vitamin K is classified as a supplement for
bone and joint health.

We believe these changes come from platforms’ pursuit to improve user experience, cater to
customers' needs. On a platform like TMall, users mainly rely on website search to find the products.
As most of the ingredients are names of specific medical substances and elements - ordinary users
are not likely to remember or use them. Conversely, organizing a catalogue based on users’ needs can
trigger deeper and more meaningful interaction with the website, increasing the chance of successful
purchase and future repurchase.

Going from 2021 October’s data pack, we’ve adopted a similar approach to analyze the health

supplements data. We are sure it will eventually lead to a more profound understanding of the market,
its trends and customers’ behavior and purchasing habits.
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Note:

This report was produced wholly by TMO Group, based on desktop
research, interviews with industry figures, market research, expert analysis,
and other methods by a team of eCommerce experts at TMO Group. This
report is only to be used as a reference by relevant readers, and TMO
Group does not assume any substantial legal responsibility for the precise

reliability of the data reproduced or opinions expressed herein.

This report focuses on the online market, with the goal of helping
eCommerce companies that wish to enter China’s cross-border
health supplement market or overseas healthcare companies that
have already begun eCommerce activities in China but wish to gain
further insights on the industry, including sales patterns and growth
in the domestic market, new consumption trends, and changes in
consumer demand. This report touches on the competitiveness of
different brands, product types, and products that contain certain
ingredients, to further facilitate this.

Alibaba platforms such as Taobao were used as the data
focus when researching this report. Sales data from Tmall,
Taobao, Tmall Supermarket, and Tmall Global was
extracted and referenced here. The data comes from
Alibaba’s “Food -> Health Food -> Overseas Health
Supplements” subcategory in particular. This data was
examined from multiple angles, including market size,
best-selling individual products, fastest-growing individual
products, product characteristics, top-ranking brands,
and consumer search trends.

If you have more specific data research or information
requirements, please reach out and Contact Us.



https://www.tmogroup.asia/contact-e-commerce-agency/

Also by TMO Group:

TMO'’s Monthly Health Supplements
Data Pack Series

NDUSTRY REPORT

Health&Food

Supplements
Starting in March 2020, each month TMO compiles data from Alibaba’s family of eCommerce
platforms (including Taobao, Tmall, Tmall Global, and Tmall Supermarket) regarding sales of Health ZuDaWod Al ol
Supplements both domestically and across borders. This data is presented in a form that’s easier for s
English-speaking overseas companies and individuals to approach, with an array of charts and tables
as well as translated terms.

To download previous months’ data packs of 2022, click on the relevant month below. For 2021 data
packs, visit our data pack download page at https://www.tmogroup.asia/downloads/category/data-pack/

Bl China Market - 2020
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TMO's 2022 Health & Food Supplements
Industry Report

This free, in-depth industry report covers all the
major bases for overseas companies looking to
sell health and food supplements (such as
vitamin tablets, diet pills, or protein powders) to
China, an exciting market for these types of

products.
2022 6.18 DOUBLE
SALES DAY 1
SALES DAY

For more TMO guides and reports, visit https://www.tmogroup.asia/resources/


https://www.tmogroup.asia/downloads/category/data-pack/
https://www.tmogroup.asia/resources/
https://www.tmogroup.asia/downloads/china-health-supplements-industry-report/
https://www.tmogroup.asia/downloads/china-health-supplements-industry-report/
https://www.tmogroup.asia/downloads/china-health-supplements-industry-report/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-march-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-april-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-august-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-july-2022-free-2/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-june-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-may-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-sep-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-october-2022-free/
https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-november-2022-free/

OVERSEAS FOOD & SUPPLEMENT MARKET

2022.12

Sales revenue: 3,487,919,211 RMB

Sales volume: 9,907,773

SKUs online: 285,063 SKU Avg. price: 352.04 RMB

Stores: 14,513

Historical data 2021.04 - 2022.12

Double 11 Sales

320,000 : e 5,000,000,000 RMB
618 Sles .

240,000 ; ? ; ; ; / | 3,750,000,000 RMB
160,000 ;-—43 2,500,000,000 RMB

80,000 1,250,000,000 RMB

2021-04 2021-06 2021-08 2021-10 2021-12 2022-02 2022-04 2022-06 2022-08 2022-10 2022-12
O No. of SKUs < Sales revenue
*Data was collected at beginning of January 2023, under the “Food -> Food Supplement -> Overseas Food & Supplements” sub-category on i

5 Taobao, Tmall, Tmall Supermarket, and Tmall Global. TM[ J
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SUB-CATEGORY MARKET SHARE

0.9%

2.2%
2.6%
2.9% |
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4.8% —

0.1%
19.9%
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5.0% —

7.1%
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*Ranked by monthly sales revenue

@ Endocrine Health Dietary Supplements
@ Beauty and Nutrition Supplements
Heart Health Supplements
@ Comprehensive Nutrient Supplements
@ Immunity Boosting Supplements
Bone and Joint Health Supplements
Digestive Supplements
Weight Loss Dietary Supplements
@ Other Dietary Supplements
@ Anti-Aging Supplements
Probiotic Supplements
Respiratory Nutrition Supplements
-unctional Foods
Eye and Vision Supplements
Sports and Weight Loss Foods
@ Sleep Management Supplements
¢ Protein Powder/ Amino Acid/ Collagen
Plant Extracts
¢ Marine Supplements
Vitamins/ Minerals
Fatty Acids/ Lipids
 Dietary Fiber/ Carbohydrates
(" Bacteria/ Mushroom/ Microbial Fermentation
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TOP 5 BEST-SELLING PRODUCTS
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Product: Calcium

Brand: Swisse

Original price: 174 RMB

Price: 174.33 RMB

Sales revenue: 10,434,696 RMB
Sales volume: 59,856
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Product: Vitamin C

Brand: Cenovis

Original price: 149 RMB

Price: 121.84 RMB

Sales revenue: 5,813,108 RMB

Sales volume: 47,711
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Product: Fish oil/deep sea fish ol
Brand: Reaps

Original price: 597 RMB

Price: 596.81 RMB

Sales revenue: 18,419,347 RMB
Sales volume: 30,863

C L . MEEmE

] W ==
5 ;.1

).Z:
v kx 1 3¥E§l¥ﬁ? R

2828 T4 399, AT

EE R e 18@DHAZR 1T
CHILEBDERASHERER

Product: Fish oil/deep sea fish ail
Brand: Allnature

Original price: 589 RMB

Price: 589.01 RMB

Sales revenue: 18,176,260 RMB
Sales volume: 30,859

Folelio)” | BAERE

EEFHOERDHAZEICIC N ILES
DERRABPEA TN R E

Product: Fish oil/deep sea fish oll
Brand: FOLOTTO

Original price: 559 RMB

Price: 558.5 RMB

Sales revenue: 16,966,113 RMB
Sales volume: 30,378

/ *Ranked by monthly sales volume
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http://item.taobao.com/item.htm?id=587870618119

TOP 5 BEST—SELLING PRODUCS
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Product: Beauty Supplement
Brand: Ogerli

Original price: 1,004 RMB
Price: 1,004.49 RMB

Sales revenue: 20,855,221RMB
Sales volume: 20,762
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Product: Blood sugar condition
Brand: Reaps

Original price: 3,233 RMB
Price: 3,232.8 RMB

Sales revenue: 19,396,800 RMB

Sales volume: 6,000
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Product: Blood sugar condition
Brand: Reaps

Original price: 2,380 RMB
Price: 1,704.01 RMB

Sales revenue: 18,883,838 RMB

Sales volume: 11,082
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Product: Fish oil/deep sea fish oll
Brand: Reaps

Original price: 597 RMB

Price: 596.81 RMB

Sales revenue: 18,419,347 RMB
Sales volume: 30,863
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Product: Fish oil/deep sea fish ail
Brand: Allnature

Original price: 589 RMB

Price: 589.01 RMB

Sales revenue: 18,176,260 RMB
Sales volume: 30,859

8 *Ranked by monthly sales revenue
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http://item.taobao.com/item.htm?id=587870618119

BEST-SELLING PRODUCTS (#6-15)

PRODUCT TITLE

ORIGINAL

PRICE (RMB)

SALES VOL

SALES REVENUE
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9 *Ranked by monthly sales revenue

https://item.taobao.com/
item.htm?id=679571433394

https://item.taobao.com/
item.htm?id=691811824473

https://item.taobao.com/
item.htm?id=687669385470

https://item.taobao.com/
item.htm?id=675108653382

https://item.taobao.com/
item.htm?id=678713746394

https://item.taobao.com/
item.htm?id=651431445659

https://item.taobao.com/
item.htm?id=688308180894

https://item.taobao.com/
item.htm?id=680761805263

https://item.taobao.com/
item.htm?id=687395908734

https://item.taobao.com/
item.htm?id=679198509371

SWANSON

FOLOTTO

BOOMHUE

Funrich

vitahealth

Esmond Natural

litozin

Funrich

Funrich

SOHOLY

PRICE

346

559

1,591

2,160

2,810

14,036

14,203

2,268

1,621

9,363

346.00

558.50

1,590.58

2,159.97

2,810.12

14,035.75

14,202.83

2,268.35

1,620.74

9,362.63

20,070

30,378

10,114

7,060

5,113

1,021

989

6,105

8,013

1,379

(RMB)

16,979,220

16,966,113

16,087,126

15,249,388

14,368,144

14,330,501

14,046,599

13,848,277

12,986,990

12,911,067
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https://item.taobao.com/item.htm?id=691811824473
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https://item.taobao.com/item.htm?id=675108653382
https://item.taobao.com/item.htm?id=678713746394
https://item.taobao.com/item.htm?id=651431445659
https://item.taobao.com/item.htm?id=688308180894
https://item.taobao.com/item.htm?id=680761805263
https://item.taobao.com/item.htm?id=687395908734
https://item.taobao.com/item.htm?id=679198509371

PRODUCT PRICE RANGE

159,713,848

0™100

100200 433,629,766
200™~300 331,641,266
3007400 313,373,234
M 4007500 213,474,175
925 5007600 254,119,408
8) 600~700 155,619,611
C
§ 7007800 70,927,353
8 800~900 161,447,015
b:_ 900~1000 47,067,714
100074000 1,109,665,417
400077000 47,268,277
700010000 46,144,357
>10000 143,827,771
O RMB 300,000,000 RMB 600,000,000 RMB 900,000,000 RMB 1,200,000,000 RMB

Sales revenue (RMB)

0 TMC0) =

mOw M B R



POPULAR PRODUCT CHARACTERISTICS

Monthly Sales Volume by Country of Origin Monthly Sales Volume by Product Form

2,155,366

1,738,781

630,393
584,091
0) 550,000 1,100,000 1,650,000 2,200,000
B USA | Australia Germany [ Japan | Canada

Monthly Sales Revenue (RMB) by Country of Origin

1,428,1568,132

371,377,432
211,595,091
128,460,790
80,800,957
0 RMB 800,000,000 RMB 1,600,000,000 RMB
B USA - Australia Japan B Germany . Canada
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0 1,000,000

3,886,011

2,395,117

355,517
201,414
163,591

3,000,000 4,000,000

2,000,000

Granule [ Powders | Liquid

B Tablet | Capsule

Monthly Sales Revenue (RMB) by Product Form

1,230,475,138
1,206,187,121

81,398,215

74,665,873
58,045,713
0 RMB 700,000,000 RMB 1,400,000,000 RMB
W Tablet | Capsule Granule [ Liquid | Powders
TAMC)™
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TOP 10 CROSS-BORDER STORES

X EN

I 202,175,053

Tmall global import supermarket 912,094
VITAHEALTH overseas flagship store W_100’161 U1
s;&, Ali Health overseas store 311.847
MEGA NUTRITION LIFE MegaNutritionLife overseas store 31,563_51 297,399
SRR, ESMONDNATURAL overseas flagship store 26,368_49’804’050
SPEC NAZ SPECNAZ overseas flagship store 17,?36,31 6,315
ﬁehwlg GNC overseas flagship store 535’539’809
Pro:life ProLife overseas flagship store 23,?34,21 9,321
SOHOLY 85 MRALE SOHOLY overseas flagship store 533’371 290
Swisse overseas flagship store mm 318,231
0 RMB 75,000,000 RMB

B Monthly Sales Revenue (RMB)

12

150,000,000 RMB
Monthly Sales Vol

225,000,000 RMB

300,000,000 RMB
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TOP 10 HEALTH SUPPLEMENTS BRANDS

18,000
13,500
O Sales volume
9,000
- 1,2
C 166,65
115,124 . 7519 . - . .
‘ 02,468 | 07492 36,660 32,030 31,563
4,500
0 92 429 159 137 665 5287 67 18
SKUs online

13 *Ranked by monthly sales volume

REVENUE COUNTRY OF

(RMB) o] {[e]])
Funrich 209,316,104 USA

Swisse 205,213,130 Australia
Reaps 157,424,885 USA

VitaHealth 100,302,189 Australia
BOOMHUE 97,727,520 USA
WDCYH 89,705,045 USA
Esmond 82,685,249 USA
TimesGate 71,722,844 China

BLACKMORES 53,861,417 Australia
Mega Nutrition Life 51,297,398 USA

Mo
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TOP BRANDS PRICE DISTRIBUTION

Funrich 0.00% 0.04% 0.05% 0.00%
Swisse 40.83% 43.20% 9.84% 3.94%
Reaps 0.03% 0.80% 17.27% 23.43%
VitaHealth 0.01% 0.09% 0.08% 0.03%
BOOMHUE 0.00% 1.73% 0.05% 1.60%
WDCYH 0.00% 0.57% 0.18% 0.06%
Esmond 0.01% 0.44% 0.15% 2.42%
TimesGate 0.02% 0.52% 0.00% 0.11%
Blackmores 34.84% 41.34% 12.91% 2.81%
Mega Nutrition Life 0.00% 2.67% 0.00% 0.00%

14 *% of brand sales revenue within the price range

_ 0~200 RMB 200~400 RMB 400~600 RMB 600~800 RMB >800 RMB

2.19%

8.10%
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DOWNLOAD PREMIUM VERSION !

Do you want to know more about the content above? Click
the button above to download the premium version !!


https://www.tmogroup.asia/downloads/china-health-supplements-market-data-pack-december-2022-premium/

Data upgrade notification:

In order to bring better content to readers, starting from the monthly Datapack in March 2022, TMO has optimized and adjusted the data collection
methods used Iin the report. You will see that while the overall market structure remains unchanged, the sales data have increased to varying degrees
compared with previous data packs. This is due to the higher frequency and larger volume of data collection, which effectively improves the

aggregated results for the following fields:

- Stores: Data of more stores has been collected, including new and removed stores within a month.
- Online SKUs: Data of more SKUs has been collected, including new products and products removed from the shelves within a month.

- Sales Volume: Due to the collection of more SKU information (including products on and off the shelves within a month), the monthly sales volume
data has increased significantly.
- Sales Revenue: Due to the increase in the number of SKUs and sales volumes, the data of monthly sales revenue has increased significantly; thanks

to the higher frequency of collection, the price fluctuations during various promotional activities are fully considered (the price that can be reflected on
the product page), which makes the sales revenue more accurate.

*Explanation of data deviations:
Although we have used the optimized collection method, there will still be some data deviations:

Accuracy of sales volume: Since the collection is affected by the rapid removal of some products, the sales volume can still be slightly lower
than the actual situation.

Accuracy of sales revenue: The prices collected by multiple products may not reflect the actual average transaction price of the products;
Information such as platform discounts and store coupons cannot be collected on the public product page.

The overall data accuracy is 90%, and some brands may have large deviations. Please be cautious when using the data. T M ( ] Croup
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T ABOUT TMO GROUP

TMO (Technology for Mobile and Online) Group is an eCommerce service provider with offices in Shanghai, Hong Kong, and Amsterdam
servicing medium & large enterprises with cutting-edge solutions for eCommerce, O20, Mobile, and Cloud value-added services.

We strongly advocate the adoption of cutting-edge technologies and business models including the Internet of Things (IoT) and O20 integration,
working closely with our clients on providing software solutions as well as strategizing hardware solutions. We guide our clients from initial business
requirements, planning, design, and the development stage to long-term managed services empowered by marketing & cloud applications.

Leveraging our experience in eBusiness models on Web and Mobile Solutions, we have serviced foreign and asian B2B as well as B2C companies
with innovative eCommerce business solutions in Asia, Europe, and the U.S., engaging in long-term partnerships and growing our clients’ business.

To keep up with the latest Chinese eCommerce and Health Supplements information and insights,
email us at info@tmogroup.asia to subscribe, click to follow us on social media, or scan the QR to follow our WeChat account:

In Association with Health Products Association —
China (HPA-China)

facebook.com/tmogroup

HPA is a U.S. non-profit 501(c6) association dedicated to the overall
@ twitter.com/Tmogroup SH natural health products industry including dietary supplements, organic
(o« )
n

foods, natural cosmetics, sports nutrition and traditional herbal products.

linkedin.com/company/tmo- The association’s primary focus is the continued development of China’s
sIoup dietary supplement and overall natural health product industry.
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